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Why you need to share content ...even if
it's not written by you
Shout out to Eva Diaz who wrote this interesting piece about why you should
share content, even if it's not your own, as part of your marketing strategy.
It's short and punchy and gives input from a variety of sources she
interviewed for her article (including me).
She writes: "Whether it is to create awareness for a brand, to promote a
product or a service, businesses are now coming to grips with the reality that
they need to share content."

So, in the spirit of sharing content, I am posting here additional reasons why
you should be sharing content online.
I share content for four reasons:
1.

2.

3.

4.

Raise awareness, profiling and positioning. The fact that Eva
pinged me in response to an article I shared on LinkedIn is proof
that it works! Not every post is going to lead to a paid
engagement, but that's okay. I enjoy the interaction.
Join, or lead, the conversation. Sharing content has become an
imperative, whether I write it myself or share premium content
written or produced by others. The alternative is to sit in a dark
room with a sound proof door. Is that any way to attract new
business?
Walk the talk. We produce content and syndicate it for our
clients. We practise what we preach. In fact, why not go to my
LinkedIn posts and YouTube channel right now and see whether
there is any interesting content there which you would like to
share with your network? Or reply to this post with your own
LinkedIn and YouTube content which you would like to offer to
us to share?
Build your own repository. How many times have you come
across an interesting article and then, months later, can't find it
again. When I share content, I also know where to find it again.
So, while I share these articles for my clients' benefit, I also build
a repository of articles for my own reference.

What are the reasons you share content online? If you're not yet sharing
content online, what's stopping you?

Hong Bao Media provides media solutions for corporate and government
clients in the Asia Pacific and Middle East.
Our three core businesses are:
1.
2.

Media skills and executive presence training and coaching for
senior business leaders
Live webcast production from our green screen studios, or on-

3.

location
Active investments in a portfolio of blockchain and fintech startups

We operate two Integrated Communications facilities, one in Singapore's
Central Business District and another in Kuala Lumpur's Central Business
District. These consist of green screen television studios for on-camera
recordings and webcasts, adjoining training facilities for small groups of
senior executives.
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